Background: Cigarette smoking is considered the first preventable cause of death in the world. Social, familial, and personal factors play an
INTRODUCTION
Cigarette smoking is the most important preventable cause of early deaths, morbidity and mortality in the world (1) . Social, familial, and personal factors play an important role in prevention or cessation of smoking (2) . Every 6 seconds, 1 person dies as the result of tobacco consumption in the world (3) . Smoking results in the death of half the smokers (4) and shortens their life spam for an average of 15 years (5, 6) . If necessary actions are not taken to overcome this obstacle, the annual rate of morbidity and mortality due to tobacco consumption will reach to more than 8 million people by the year 2030 (7) . If the current pattern of smoking continues, it is estimated that 500 million would die as the result of tobacco consumption (7) .
During the 21 st century, consumption of tobacco products will result in the death of more than one billion people (8) .
Although there is definitive evidence regarding the health hazards of tobacco consumption, only a small number of smokers are fully aware of the harmful effects of this act. People generally know that smoking is dangerous. However, they think of it as a bad habit that they are knowingly involved with (9) . Adopting pictorial health warning labels on cigarette packs improves smokers' knowledge about the health hazards of smoking (10) . We designed this study to evaluate the effect of cigarette packs' pictorial health warning labels on the knowledge, attitude and pattern of smoking in smokers residing in Tehran.
MATERIALS AND METHODS
This was a cross sectional descriptive study 
RESULTS
The results of the first phase demonstrated that 1,731 smokers were questioned out of which, 71.8%
were males and 28.2% were females. Age and knowledge or attitude had no significant correlation either.
In the second phase of the study 1,590 participants were questioned for the 2 nd time( 
DISCUSSION
Applying pictorial warning labels to cigarette packs is the only definitive way to expose smokers to such warnings. Cigarette manufacturers have always taken advantage of attractive cigarette packaging to propagate their product in the market. Warning labels reverse the efficacy of their marketing.
Implementation of warning labels on cigarette packaging enhances the knowledge of consumers about the harmful effects of tobacco products (10) . The effect of pictures of smoking related diseases is much greater than text only warnings. These pictorial warnings are necessary for the huge number of illiterate population of the world in order to inform them about the health hazards of smoking. Studies in Australia (11), Belgium, Brazil (12), Canada (13), Thailand, and some other countries show that health warnings on cigarette packs especially the graphic ones are an important source of information for young smokers in low education countries. These pictorial warnings especially target the children of smoker parents who are at a greater risk for becoming a smoker themselves. Graphic warnings are usually supported and approved by the public and there is rarely an objection towards them. However, cigarette manufacturers oppose this act. Health warnings encourage smokers to quit smoking and can prevent initiation of smoking in the younger population. It also increases public acceptance towards other tobacco control strategies such as creating smoking free zones. This study was conducted in 2 phases (fall 2008 before applying pictorial warning labels and after their implementation in summer 2009) and evaluated the effect of adopting pictorial warning labels as one of the tobacco control programs.
In the first phase, less than 40% of the smokers were aware of the implementation of this law which seems like an unacceptable number. This rate reached 95% in the second phase. There is a possibility that smokers who were not aware of this law where those who used cigarettes with no pictorial labels. Authorities should especially pay attention to this subject and make sure all the cigarette packs available in the market adopt these pictorial warning labels.
In the first phase, almost half the participants had no opinion regarding this action and were unsure about the effects of its implementation. This rate did not change in the second phase of the study. Special attention should be paid to this issue to figure out why this action had no effect on changing the attitude of smokers. Poor quality of the pictures or not so effective messages may play a role in this respect. An important finding was changed rate of smoking in the 2nd phase of study as follows: 33% of smokers in the first phase predicted that implementation of pictorial warning labels would decrease their smoking rate. This figure in the second phase reduced to 7.7%. Although, a small number of smokers actually cut down on smoking or started thinking about quitting as the result of implementation of this act, this rate is acceptable and almost similar compared to other studies' findings (10) (11) (12) . According to international studies, implementation of this act is beneficial even at such low rates. However, we have to work on finding solutions to increase this rate. This goal can be achieved by improving the quality of pictorial health warnings, selecting influential pictures, seeking public opinion, and applying pictorial warning labels to the packaging of all cigarette brands.
Our study results demonstrated that smoking rate decreased in men more than women. Also, smoking rate decreased mostly in those who did not smoke in the first 30 minutes after waking up (low nicotine dependence)(18.1% versus 1.3%). Older smokers were more affected by the implementation of this act (12.3% versus 3.6%). Such findings have not been reported in other studies (11, 12) . To our knowledge, our study was the first to report such findings.
Another important factor to discuss is the fact that the picture showing a healthy and a diseased lung caught the lowest and the picture depicting laryngeal cancer and Buerger's disease caught the highest attention among smokers. This finding can help in selecting future pictures.
In future, studies designing pictures based on ethical and cultural backgrounds should be evaluated.
This study was conducted in 2 phases before and after the implementation of pictorial health warnings. This way we could evaluate the effect of this law. Our study results demonstrated that these pictorial warnings did not have any effect on changing the attitude of smokers on cutting down or quitting smoking. Also, smokers' prediction about decreasing the rate of smoking after the implementation of this act did not come true and decreased consumption occurred in only 7% of cases. However, this rate is acceptable and almost similar to those reported by foreign studies. More influential pictures are required in order to achieve the goals set for tobacco control.
CONCLUSION

Phase 1:
-Consumption of foreign cigarette brands was more than 60% -About 60% of the smokers were not aware of this act -Nicotine dependence was greater in men -Consumption of foreign brands was higher among women -Nicotine dependence was greater in smokers older than 50 years old -Consumption of Iranian cigarette brands was higher among those over 50 years old -Knowledge about this law was greater among women -Almost half the smokers did not have a positive attitude towards this law and did not think it would be effective -33% of smokers did not think that they would cut down on smoking after the implementation of these warning labels Phase 2: -Knowledge about the law enhanced significantly -Still more than half the smokers did not have a positive attitude towards this law and did not think that it would be effective -About 7% of smokers stated that they had cut down on smoking. This decrease in smoking rate was greater in males (almost 3 times higher), older ages (almost 4 times greater), and those with low nicotine dependence (almost 10 times greater) -About 10% of smokers believed that the quality of the attached picture was good. No significant difference was detected in this respect based on age, sex or nicotine dependence.
-Smokers chose the picture of Buerger's disease and laryngeal cancer as the most influential graphic pictures. No significant difference was observed in this regard according to age, sex or nicotine dependence Final conclusion -Foreign cigarette brands are more popular than domestic brands and are mostly consumed by women and people of younger ages -Knowledge about the implementation of pictorial health warnings on cigarette packs has significantly enhanced -Attitude towards the positive effect of this act has remained unchanged -Prediction of decrease in smoking rate following the implementation of this act did not come true -Smokers believe that picture of a laryngeal cancer and Buerger's disease is the most influential ones.
